Economics

Review of a Product or Service
For a class project you will research a product or service and write a critical review.  The product/service must  costs over $100, excluding an automobile or home (we will look at these purchases in the future).  Consider something you actually desire, and insure enough is written about it to help you determine its quality.  Electronics, colleges and programs, exercise equipment, clothing, musical instruments, vacation packages, etc. all qualify as sound choices.


Timetable and Assignments

1. Brainstorm product/service you intend to critique

2. Develop a strategy.  You might be able to conduct quality tests, conduct a simple survey, or a series of interviews to help determine the quality of your chosen product/service.  
3. 2 days in library to research the product.  You can use Consumer Reports, magazines that speak to a product’s quality, online sites (Mrs. Colpi will have a list of sites for you to visit).  During this time, ask questions to determine if your strategy/plan is a sound one.

4. Do some research outside of class.  For some of you this will involve making phone calls, comparing prices, glancing at Sunday ads, etc.  Prove you are knowledgeable about your chosen product or service, beyond that of a typical consumer.  Use objective data to draw conclusions; don’t rely on what you’ve “heard about it.”  
5. Write the review.  It should sound competent, and to the point.
Sources:

For this type of research, sources can be quite unique.  The Yellow Pages, or pamphlets acquired from various shops may answer your most basic questions.  People and organizations make good sources too.

General Newspapers: Cincinnati Enquirer, use EBSCO from the MHS Library page

Publications In Print: Consumer Reports, Consumer Research, Good Housekeeping, PC Magazine, Popular Mechanics, Crutchfield, Cincinnati Magazine, Gig, Guitar Player, etc.  

Interviews of Experts, experienced consumers, store personnel.

Contact the company or vendor via telephone or e mail.

Check the seller’s record at the Better Business Bureau or other consumer agency.

Internet Sources: 

http://www.consumeraffairs.com/
http://www.consumerreview.com/
http://www.consumersearch.com/www/index.html
http://www.consumerworld.org/
http://www.consumer-reviews.net/
Name: ____________________ 

Score: _______/100

Staple this in front of your review.

DUE:  Tuesday March 23.

The Review must:
· Explain a basic history of the product or service, especially if it has developed to a great degree lately.

· Compare, contrast, and rank the various models/brands/companies              (at least 3).
· Cite 3 locations (vendors/stores) in which one can purchase this item and quote prices.

· Explain special features.

· Assess performance.

· Discuss the product/service’s reputation.
· Explain the benefits and drawbacks of the product.

· Explain/compare manufacturer’s warranties and/or service plans.

· Give your overall opinion/recommendation.

· Include at least one illustration (table, chart, rating guide) with statistical comparisons.
· Be 3-4 pages, typed, double-spaced, 12 point font, 1 inch margins, MLA Format, with Works Cited.

